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REVISION OF MATERIAL VALUE SCALE IN CHINESE COLLEGE STUDENTS

Li Jing, Guo Yongyu
(HuaZhong Normal University, School of Psychology, Wuhan 430079)

Abstract

449 undergraduates were investigated to revise the Material Value Scale (MVS) and examine its reliability
and validity indexes. The explorative factor analysis showed that the revised MVS had three components similar
to the original scale. The confirmatory factor analysis showed that the sample data fit for the three—factor model.
The internal consistency coefficient was 0.792, and the test-retest stability coefficient was 0.830. The criteria in-
cidental validity was sound as well. The revised scale had good psychometric quality and can be used to mea-
sure the material values of Chinese college students.

Key words materialism, Material Value Scale, undergraduates, reliability, validity.
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RELATION AMONG ORGANIZATIONAL JUSTICE, ORGANIZATIONAL
IDENTIFICATION AND TEACHERS’ TURNOVER INTENTION

Li Yongxin', Li Yinmin', Zhang Na? Shen Jiliang’
(1 Institute of Psychology & Behavior, Henan University, Kaifeng 475001; 2 Beijing Academy of Educational Sciences, Beijing 100101;

3 Institute of Developmental Psychology, Beijing Normal University, Beijjing 100875)

Abstract

Organizational identification is a kind of social identification which is the perception of oneness with or be-
longingness to an organization. To explore the relation among organizational justice, organizational identification
and teachers’ turnover intention, Mael's Organizational Identification Questionnaire, Organizational Justice Ques-
tionnaire and Turnover Intention Questionnaire were administered to 700 primary and secondary school teachers.
The results showed that (1) organizational justice is a significant positive predictor of teachers’ organizational i-
dentification, (2) organizational justice is an significant negative predictor of teachers’ turnover intention, and (3)
mediation effects of organizational identification between organizational justice and teachers’ turnover intention is
not significant.

Key words organizational identification, organizational justice, turnover intention.



