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[ Abstract)

ing role of self—control in this relationship. Methods: 529 college students in Chengdu completed material value scale, self—

Objective: The study aimed to explore the effect of materialism on online compulsive buying and the mediat-

control scale and the inventory of online compulsive buying. Results: (DMaterialism was positively correlated with online
compulsive buying(1=0.45, P<0.001), and negatively correlated with self-control(1=—0.43, P<0.001). Self-control was nega-
tively correlated with online compulsive buying(r=—0.49, P<0.001). @ Regression analysis indicated that the mediating ef-
fect of self-control between materialism and online compulsive buying was significant, and the proportion of the mediating

effect was 34.40%. Conclusion: Materialism may increase online compulsive buying tendency, and self—control serves as a

partial mediating role between materialism and online compulsive buying.
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