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OB RIS A—ARARAN R E T FTAALETEZROMENLS, AT S RALH K
BL, A2 % B g8 6B ER . FAEAT R Y 2SR A TR F AR A, LT AME A R & e A e AME
Rk EMAEE, AARAETHNGMA L TEMHR EXRAEF 6, FEHREXAEH—FF F 0 B AT
R, RBEMPEHFOERE D, RRARE LT AHIRE G YR TSR FIEA T LHF . 4
W ESAME R 2o B Ae R I F AR BR . K T ihFafosh ey B oM A F B T X E A48 BRI BB R
KEIE MR EL FaR FahdR; TEM SMBHREL S EARER

SES  B849: C91
1 3|8

TE 24442, W BTE SRR & B R TE AT
G 5 R B B & (Hudders & Pandelaere,
2012), W)k F X (materialism) 8 1) & — Fh 5 & 91
AW BT R X T A AR M U
(Richins & Dawson, 1992), XF 4 {8 Wk 15 BY
XoF ) B A ) oA R B A i T PR AR B A
OB RIAE 35 5 L, AT = = A 2% (Kilbourne
& Pickett, 2008),

SR, EARESR, W SO E R e A 5] R
WFFE#F AT T2 & (Duh, 2015; Kasser, 2016).,
AN KT AR — BRI T Wit 3 SO A48
JRRFIT A V3% Y R A 1 TR R e G IR AR 4, 20135 F
ek, M2 3%, 2016; Chen, Yao, & Yan, 2013; Choi
& An, 2013; Dittmar, Bond, Hurst, & Kasser, 2014;
Jiang, Song, Ke, Wang, & Liu, 2017; Kasser et al.,
2014; Nagpaul & Pang, 2017; Podoshen,
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Andrzejewski, & Hunt, 2014; Roberts, Tsang, &
Manolis, 2015; Tsang, Carpenter, Roberts, Frisch, &
Carlisle, 2014), BRULZ AL, Pk 4 SGA T REH K
PR 3A PRI SE (Donnelly, Ksendzova, & Howell, 2013;
Harnish & Bridges, 2014; Zerach, 2016). 25355
Ak (Hurst, Dittmar, Bond, & Kasser, 2013; Kasser,
2016; Segev, Shoham, & Gavish, 2015), L& AT
Mk /b (Gasiorowska & Helka, 2012; Gasiorowska,
Zaleskiewicz, & Wygrab, 2012; Wierzbicki &
Zawadzka, 2014). ARiBfE1T R (Gentina, Shrum, &
Lowrey, 2016) LA J fl UL F1 F % 3 X (Roets, van
Hiel, & Cornelis, 2006)%5— R F 41 £ A X bk
RETEIRRAT, BRI LA —EFRE LA
B T8 AT TAESIHL, 38 2ok R38R ot 5 oK i
R 2 P K (Sirgy et al., 2013, 2015), {HSZfE I
Yoo 3 SR —FPAEE A F M E R

Yot 3 SRR A S 7 A [ R A AT
WZIRE . WAL 2 TR A, EReE D& F,
Yooz SR T S S R I AR TR S R, AR T
THERENL, FHEEL, BFHSEL %
A, W EE R —E A S ANE; R e—
REZA” R F—INE “ZAFELT]H
N7, W SCR G2 R EW . 7RO
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A BTG, A AR T E TR SR TE Y o
SCREAS A B AT, A5 <y ot 3 SCHR = A
F4 733K — 235 38 T i 3 BOR B 22 B PR o o T TR A X
Wy It = SCAS Jo 1 B ige - 4FE 3 9 Joit 3 SCATE 5 4
TR R R, AR SC N SR AR & WA 5 T AT,
SRR 5T 3 SCAT REAAE B B, -4 H
AR AT BERWTFETT 18], O [ A 2 3 BEAT A S E 5
=%,

2 SLIERIHEER

21 YRR E XX E R AR N

BRI S AR IR U AR B TZ
WESE, (HL A — Loy F 48 i — 35 A AR B 25
Z RN HLEA NS EE AR RO, ERR L AT,
P Z A R E 2R IR FIn, Sirgy
5N (2013) NI I £A B 1 2, 48 i ) o 3 U
A 3 T R S A R 1) 5 i) T B 2 AR 1)t 1T
FEIHR A, X T T S A I B R
AWK o AR, MW E LHEME AT
LS A 2E (reality-based expectations) ({04~ A
TZHERE . . FKERW)MAEZ) Y R
(fantasy-based expectations) (UNFEAL W Ky AR H & 44
B PEN AATT A A 3G KEB, Bl &
5, DT A Bl T e AR T Tl R

Pandelaere (2016)IA A &4~ A TESE AR B [
R FE X, IFHY B SO IR A —E 2
BEN, HERRRTEFEWOISI . 6,
Srivastava, Locke I Bartol (2001) M\ sh#L AR F 2k
Y L GHRER R PR,
Tl B S H R IH R B sl andt & i . 5
KA . AR A R MBS, W L
TR R Z (] SORE DR DG RN 8 T, i 450k 1) R
MPL(LE A HAFRE . M E . AZ)RTTIN
R, B ohah . 28385 ) % =2 E i 3800
AW XU T F S AR R U DG R
T3k ST AR S LA S e, P T I SRV AR 1Y B
ML, X Fp AR A ZAEFE T - Landry %6 A (2016)
BT T Srivastava 25 A (2001) % il A4 4L sh AL
WR, BWREKII 5B RES W
(self-integrated motives) A1 JE #& & 9 3l HL (non-
integrated motives), HFRIES 1M BILEE B2
REE IR N R Bh AL, EFEIRIN . A, 2
AL M ER A S JERE RIRER ShPLEE 2

ARLEARBRAR > NN BB, G sl . 4t
LbE e Ik AR BE . PR R, HIRE
A 1) ek Zh AL BE IS I 7 B R R, A B TR
TSR ARG MR G i WRER S HL 23 3 n 75
B, WAL, 25IH, Carver F1 Baird
(1998) N A EB S HL AN SN EB S HLIG M B 5 52, KRB
B2 FF LIS D S (AN AR AT 2 il S A A
W IR R AR SRR, TR S AR
SEHLR ARG, SR, ML EhPLE AT spLcn
SERF I PR AR B R [ O B O B A5 )R, 235
WMEHARTUEIEMEG., FEREAME, AK
SEBR AR AT DA A 0 e S ARG — PR 4 AR (Kasser &
Ryan, 1993),

R BFRH N EIR A IRRY T F LS
R B 2 o Burroughs Al Rindfleisch (2002)
A i 5 1 £ BE 4 P T SO R
WAL —H 5, BRI SRR L RE
THTZHMERZENE ZTHAAE L H
FKRW, Y E X GESR RPN EW P22 EAEH
FEMER L Bk e, MO EAR T A
TR, AR % AN A AE T BT R KT SRR E )
CINIER VAR % NS DA i R 3 S Y A e R =
AR S, P 3 LS L T 38R Rk
Baker, Moschis, Ong il Pattanapanyasat (2013)#J 4/
AR T 2RISR, Hixgdereh E b 5
THPFR AR T —E 0 R, WK E,
2012), H4h, Sagiv Fll Schwartz (2000)i8#2 H T4~
ANMEW S PR3 4 — B R, BT E LS
AR 6 R T T (8 W5 PR 45 SRR DR,
AEME 0 N, P 5 R SR — B0
PrE W85 SE AR SRR DG A AT AR 2 B A0 B
B R R, AR R I BT F AN E U
X T2 B I K AR T IR R A F 0, B AbAT]
JIT Ak B A5 SRR RNl Fh (B R

VL 43 GIRD L S LA (8 00 9 40 i 5k
T W 3 SCAE RN S AT R R = 4 8™ A B
W BR M Z A, & H WF 5% (Burroughs &
Rindfleisch, 2002)% i, RI{EY) 5 3 X5 3 40 sk
ZI A RO R R Y, (R FhAE ¢ HU2
SRR EERY, PIAHC REAE-0.25 2245, ik,
YT REAMKMNE, YT F XX HEREIF A —
FEARKW A, HX—F AR R
SCHFREE RN . ARG — 25500 T 373 44
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FE AP SRS, RIELPA 74 Ay00E 0
R K I 32 3, B R B AT B
KPR AT R, WL, X 20%M N8 T4
P T 32 3 T ELaX S 4R 1 o 32 B AR
RZHBEREREAIEIA SR B, ]
EEBEYR, HIFRBFINHZEE, Birik
1B ¢ (goal-attainment hypothesis)iA Jfy, #)f &
SCE AN AR B3k B E W T E B AR, R4
Y 3 SUBEAS 2 B S 4R B (Martos & Kopp,
2012) PHItk, AREESa AR 14y ot 3= SO AR Al AER
HTC&%WR TRENYRFE AR, LA
AR R, AR EYN, HELTIEY
BiEFE, WBE CE T T A S 2,
Wy A BB AL T 2o O A BRI 4
W T AR 2, T A B T B AR R
(Hudders & Pandelaere, 2012), B I W, ¥ &
S5 SEARIRZ 8] 1 20 RIS R A B R OC, g
b, W E ARG A TRAER
B
22 PREXHNTRERMMEIER

R MK 328 SR B 1 o 3 SUXF AR a2 1
T 52, H 2 A S 0 N B — 2 Y3 N T RE,
AT AE g — F A R0 Fe 97 R X HL A (Brouskeli &
Loumakou, 2014; Rindfleisch & Burroughs, 2004),
A EEXIHFABEAFN ., AEL2K
(insecurity ) $8 i 42 AT AE A 23 PR 45 v R0 21 1 ek
it s, IR 00 9 e 3k T A B o) RURE T o ) B
B, 7E N TE B —Fp 32 008 s sk 3z, Ehan
PRk fa e iEk . FEIE . JC ) R 2E % (Cameron
& McCormick, 1954), KFY) i £ L 5% 4k
Rt SEUE R FE R B, YA AR O B =2 2 4 )k
BF, Ak i 3 SO —Fh A SR, Ao
DAL AR R . LN Ae IR T W
F2 R85 P A BN 42 2 R A MR

YR SO AFAEAR G IR M . XTFET-1
RUE AT RE &Y T 3 iy — A, T RR A
B (terror management theory, TMT), W57 #7A
9, NZEN T RN AR > TGk ke B SE T I S BN
FEIE, S3HUINXS Y 5 R (938 5K (Arndt, Solomon,
Kasser, & Sheldon, 2004; Rindfleisch & Burroughs,
2004), X — WA CAFRIRZ OIS S EAETS
$E M8 (mortality salience)lW 4514, AP E
ST 2 b s, BRAET B0 T of ) AN 4 4 il

FENATR P R I o AR (B W, 2014; 15 8% 1%,
SCHEAE, EEE, 2014; ET R, FE, FKE, 2016;
Christopher, Drummond, Jones, Marek, & Therriault,
2006; Kasser & Sheldon, 2000; Rindfleisch,
Burroughs, & Wong, 2009; Sheldon & Kasser,
2008). M, FEFETEMARMAZ T, Afilail

YT S A AL IR M . R AT
XFH O 5 (identity) BB AR 242 4x, 23 i &
AR LR T A S0 B3 Az . Wicklund 1
Gollwitzer (1981) 42 i £ fik £ A F& 5¢ i # 18
(symbolic self-completion theory), AN 244~
B[ IR EATEREN, P AMER S L, T
SREFNFS LL5E 38 H M E . TEARZ MRS
AR SR FRARAT A T B AR 7 L) 5T
L, Ut A RSN A R Z 4L (Bram &
Wicklund, 1989). it — BB R B, 2405 3 A 3
AN R SIS, AT A TR AT T A 5
R R AR AE A, DOk 4E R A R A
(Morrison & Johnson, 2011), XA A 32 2 g
R 50 2 T8 B AN A, AR T E A T 2 AR
1 MBS Y B R AT #b £ (Braun & Wicklund,
1989; Rucker & Galinsky, 2008; Sivanathan &
Pettit, 2010), WELRE Ui, HMHARERIX A K
AN E (H I EE) B H ML E A TE M, 2K
Ji G SCAE A R XL #] (Chang &  Arkin, 2002;
Noguti & Bokeyar, 2014), Kt %F0 & #9368 AT
BES A B AT B TR 2 4,

YT SN A BRAS G A R 4 . A IR e
i (self-determination theory)iAh N, K& EJE
N FEA O T 2 2 —(Kasser & Ryan, 1996).
WA R, AFOE I ZER B AN R E R R . A Bk
B 5 . A& B nh % (Baker, Moschis, Benmoyal-
Bouzaglo, & dos Santos, 2013; Benmoyal-Bouzaglo
& Moschis, 2010) L B A 2 1 #55 J7 2 (Fu, Kou, &
Yang, 2015; Richins & Chaplin, 2015)2 38 T4
R JE W B SCABE o A A M HCR BE I 1 1Y 6 % ¢
FitioRo A A KRBT 2 H 2 A A SR R R
RUERE, 2N X 2 5% LB A S H B 138
3K (Sheldon & Kasser, 2008), [RIFEHE, 7EREAR A4
[ ZA SR AL 2 R B 2 ) 2
SCRIHZ VR T 24T 7] (Jiang, Zhang, Ke, Hawk, Qiu,
2015; Lee & Shrum, 2012), B Al UL, 457 3 S
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F AR S IR R 2 31— B AMEVE o

e S Q2 N o A ORI /) e 294
S L R 2L R 242 50 9 45 5L . Chaplin, Hill #1 John
(2014)H#E T 177 24453 512K F 2255 FE ¥ K BE 1)
JLERE DA, R A5 FEENILE S~
10 %) 5k A & # ZpEny L AT FAL B T 5
SR, AR AT AT EB(11~17 2HEE, kA
G RBEWE DA ok A& MR T 4R
LI E R Y R F LK, Twenge Ml Kasser
(2013 35 Ji 24 FEEEHDERNKEALE,
FRURIESE T ILE M M K BET S & BT AL 5 F 4R
B R T 32 SOKSE ARG . B, BEAR R A 5K
VEAVF AR ILE, T HEEA M A 4
T B TOVEAS B IR, T 23 i Bh X9 0 o5
A ORAME L G AL IR R IR RS, S350
FEAE LA B & 1 i LK (Ahuvia & Wong,
2002),

Y 2 SO AE S AN R M . BFoT & B,
TEAREE ) T Ak SRS M E K B, T iish
P BRI 23RO R AL, R I SOK
LBz ARSI (Ger & Belk, 1996; Twenge &
Kasser, 2013), K >g¥ 5 AT DA AAT#E4E A
T H R X FENMAROKSE B, TRt R B, Y
AN B AL S R B S BT IR AL, SR
XAk 2 D R, T 5 O 5T 3 SO ) 1 1 58
(Chang & Arkin, 2002). [ t, ToigEtt 42 E ik
BARZE, Ao RIEEA il Re Al AT AR EL
FRY I F SRR AN AR

g5 b, K SEURR ST (3 R 0, 4 3 X
AN —E AR TR Y, AN T AR R 2 THE
AL ARIRWERR, W A — B A
BUAER . St SRR RS, MY E
SCEAH TS AR LA R PR A AT
WA E KO, A Trshblosleg, Miia BT
P H A TR T R YRR B . A3
AW NS PLAY B, P 3 A B TR T
FEAEG YA AT 09 BT 3 S (S R
BRI SCRE A (B0 — SR g, W 32 O 2
A BRI R 2 A fMEVE R I
MARF= AP G 2 ARA D 2R AbR
RNEARE . GG UL At AN A, Wi EE X

2 /D RS A S0 P9 G A 2 A SRR G Tl R PO

5 BNV 03 1 X8 i 3 I R PR

3 BZHIBRAR

XY E SRR AR, ©F
— BB S A BT 32 SCRARE S 4R Hh B EE, AR
VITEBRFFE T2 R 1 AN (OB [a] (4 490 5 = SCI 7E
MAGA BRI, 08T 3 5 R R AR
W, FHXT RS E BME LA, BUE R B R i
NATHE G AL, R S8 E 20T Yk
3B SR XHH 2% T BEAE A I R S0
31 TEMMREXSEBREMRENX

VI 2 S5 BN S E SRl 52 1 ot 3 AR ot
I J& 3K B9 (Richins & Dawson, 1992) . #& i,
Csikszentmihalyi #I Rochberg-Halton (1978)45 i,
W& XS AT AR 0 7= AR AR ARG ), AR 4 1 2
B H B A S ML BT 32 SCIX A S RS R . —Fp
& T2 YWY i 3 X (instrumental materialism),
T ) 0 B AR R S A ERIAE 35 H bR F
B, X BT 32 SO TS N HE A T B A T R 2
A, ERTGER; 55— 2Ry
i X (terminal materialism), $§¥3KEY RV E
FERAS N LA B bR, Ea R I & L iRkAS
s LI AR N B SE RN R AL, R I
SMERFEN,

XA A2 5 RRE i A BT S IR B0 B2 K
Fromm WS AHIE . ffe S I E A
HIRAEAE ) — B, ¥ NB A A7 7 A (A W X
SRE SR S EAEPRRN B O AT
W B EERE N A, YO A H
MAETRATREM A J5 3 0 B 2L Ar WA
A, DOBRERMSCIMA A WO E3 A
EAE I N Z T AE (PR T, 1999)0 T i A7 3L
HPFRIIE, —FRDIRetk A s A et
H, AR XTFRATAE 1R BT 6 B TR L S AN
5. AR TR HAEMEH, X2
HEER, BN TRBAT F AN ARERRN L
AN DB A, X5 55 b —FIE B AE o
& R AE RN (B TR 1 1) o A R AN TR Y (O HL A BRI
W, 1976/2015), b, MATT Lok IE, T HM:M
Wy 32 O SR — PO RE Pk s AR e A, T
R P 0 5 32 SR — A0 4 Ry P A% R R0 A1 L
A .

32 EASMBEHFERNMREN
[FAE R TR Y B AT A B3P, Shrum %
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A (2013) 5 HRE W 5T 32 FE S By H AR ok
(identity goal pursuits), 5§ NIKEEFRA S
TEM R 7= . RS . RIS B O R I 3R AR R
R Ry AR SRR . e XEE L
AR B, AR AU G 3K, 84
FEBG . AR A AR SR S R, B
TN ESAF A A D, =, REDA
A A 455 7 it R 55, 30 B 465 A 38 (An I 1) A ¢
RN, B, R RA R X, Fit
ARy — R S (FR NS H 3. ST, TR
J57 3 A B R A i BT A ok 4R AT By o
Shrum %5 A (2013)1AFy, bk LB E W
43 A2 SR ) T S AT O YR AE S AL, B
AR A IGO0y, WA M E TAT AR A
i Y B AT R 2R R B b, A
AT FrgeiE, MERE . BEER. AR
SCRE 28K, W A SCAT S I 2 il A X S B )y
BIHLAYME—IR AR, BN, A~ ANSE SN DR & A
R, AT LRLE W i OO U A, B Ak
Wrs 3 r BT ). IR 1 R,
E—2 R E, WL AT 2 0] i L i
SRS ? B ENIN X — R R 2w
YR RAS ) 9 A T BE B (5 5 (signaling)
Sz (Shrum et al., 2013, 2014), B0, KR
BT A TE S R I T 2 1) il A AR A Y By
FIHs7 (Janssens et al., 2011; Sundie et al., 2011),
KR M A AAE 5 (other-signaling) . (B2, FFARE

B AT B9 $ 0 E fl {5 5 (Miller, 2009), 3R454
v LLAE A B 315 5 (self-signaling) (Dhar &
Wertenbroch, 2012; Richins, 2011), {14~ AWK 5%
HIY TR IHAE N ARLER), DR AT %4,
PR E R AR . S T Bl PR T T 2 R SR
F HBRAF 5 W (Shrum et al., 2013), BRULZ AP,
FUFMYREGFESHEN, (U2 TR
B FEAS A B TR, AT NN R
F X (Maslow, 1943), [HL, HIWHE—17HEEZ
Piii 3 S, BT AT R 00 B AL R 75 S A A R 4
ARSI BIMARIT A S,

XY FE LSRR, Shrum 58 A
(2013) AN I AR BT A W it 3 AT R 2= B AR
KR SRR, o Z IR OGO R T W)
F SGE e Fh 7 =R B EL. Y8 AT A
SRR AR B, YA SR SRR
K R TR Y Y A R AR S R R
A3 E OB, W 32 AT R R = 4 B 5 e 2
W, N3 2 FR, B, P53 AT i H
AR TIEE, 7£—CBE LR B AT
FEAR

F 2 NAF ST ARG5S AR =R
e JEEA . i, WIRTSA ok 1) )
BOURIFF SRR, HIRES RS LT A
{5 5 3045 9 77 A 0 AT M O B 3 22 1 ] B 4
(Shrum et al., 2013), %5, HEFHER AL
RO Z —(Kasser & Ryan, 1996), HH[55

F1 BEYMRENFARIENREXFRIKEE S HHIEF

SHrEL E X R/ ES S E) BRI E )
F % (self-esteem) A5 AR TR 1 B A B L HETBETARREE AR BIRES BRI
WERE
F¢4 & (continuity) 5 ) B IS S AR FE R E O IE POk AR S MmN WA EER S i
itt, AR N LA m ol

edfrni; AR B O % BT

Aok Z [0 4 PITEIR R (Y JRE
MREPE (distinetiveness)  HEST FIAERE 5 AR [R] A9 Jk 5
4@ & (belonging)
4 3R
R RE K (efficacy)
B

& & (meaning) BRI B ATAE Y 3 L H BB oR

YEF5 AT AR . et A SEN

HEf AR T REE AT . BERSIT I

o T SE E M B0 A8 W Ay
P 5 14 9 R A 2R )

BRI R AL SR, K
2 B i i2 2l AR A FBC A

TER NI B B IR 221

TER MR TGS, 2]
I A SO R R
PEHR IR AR, A
SRz Bl A

BN =T ZRIF B St

IEH 7€
W 22 I R R — AN W 22 9 Rk L R B AU
R BAL A B T AR L
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F2 PRENNEBRROFZWREELRE

bRERY) — Bl ZhHLIE L A W E X X SR I A S )
BB DT S ARMES i Piati
BB D T il ik ASE S b TH
B 5L BT PSR/ TE AR ot B
B B BT L HEAR T SR Tf5 i TR
SN I 2 Lkt ARMES 2 TR
ZWW A S (LYNER= i TH
gavellioliliy- PRINTE AR b B
savellioliliy- WA R Ffis i B

HAb AR 5 BA S | 1, BB B 570 g
& 317 B2 (Pandelaere, 2016), 1 3 4% .0 B 7
TG LA B TR T 4R 2 (Wang, Liu, Jiang, &
Song, 2017),

5 REE B9 M (E BT 5 5 3 SORE S AN T
X B AW B SR A TS IRk,
4 [ FN R 1 B Gy FRAE BE A [R] AR A5 SRR, 51
HARARE] T BRIE P IS T AR A R B R S
By AL T S, W5t 3 SCRY R BE e Oy s o kA
27 (Shrum et al., 2013). - H, X—ES0EH
S HLE W) BT T SRR BT (R 4 B0 T A ),
e B9 Bt 32 AR — A S, v HBEE
AR, W EA B I, 3 ASH ML
A A SCRTRE AR BN B T 2 Y
REE, JF HAS B T OH A BE 5T A Y B A A
(Manchiraju & Krizan, 2015; Srikant, 2013),

4 NESRE

W 5 3 SCHR AT T W 7 ) o SO —
SR INES, XA R — A R ) T
ARSI SE . BRIR R IF SR I i 3 27 A
IRZ WM, (HAAA S E L, Y E
SOFABRA TR, RN T, HERikf R
PR o S [ SSIERT ST IS R T, W5 3 LA
— 5 T JE AT DA S A SO ELIVE X AN 2 42 I
K AR A UE SRR ], AR I A
TR, T HEARY R ESCR R ER, R E
MAE—E R EA B T AMAERS A RS0, N
M4 E R, e a4, Yl E
(EWTE Y S At 2 @om aEA7, A 6 20 g
USRI SR FE o AT AT LU LR JLTT R A
JEIt o

5—, MBI A BT 3 SO 4R L SEE
WY L FE . WET AT, R LT hHL LA,
P20 T TR M2 BT 3 SCR 5 H prag KR
HIH BT 32 A, X SR AR X TAE 5z i
B4 (O B ) 1 40 B SO TR A, SR E
M FE RS EmNmE. REealbm
SEUEAAF FE N T B A — AR P I 3 R T
AT THIERE, BT THEY & ML
WAEY) Bt & X5 R 52 R (Gurel-Atay et al.,
2014; Scott, 2009), {HZERIFARRMAE, B
KRR — 2583 . WX TAE N B0 Biriask
HIH T 3 AR, 1 AR AT AH R Y SRR 3R T DA S
+¥o Shrum 55 A (201345 H, XX — 3 A 4 i
5%, WA BT8R Y B 3 SO SE AR JER ) BUEE 5
FFHLH . HeAh, JERER . SR I X
HEE A B, W FRATT R FH S5 56 30 i 07 1 Sk
FEY BT SCERAE T RIS Rk, XHEN B
H R38R 09 BT E U SIEIR R, WA KR
HEEE A M E R . AP B — AN B T )

B, BT T ORME AN L A RN
P AR . BHLR U, W LR TE
L RKBE L IRFA e RR RSN 5
SO A 7 R EE AR E R IR
T, USSR L, RRESB"E
Bk ETE R, ¥, 2016), RAK YR KB
SRATRESE A T R #MEE BRI B o (EE H AR,
fitf 7 BIF 9T 25 S5 W) 3 SR i R IR AE 2 KRR B g
BEREAR AR AR 2R, iR & BAFRF. 7
bh, AEFFEIE I, RIS TMT (03858, 1R IHEL,
NAT 2 TR — S ok iy X AU T 45 5, (HE, B
FEFET AR O AR B, X e R A AR
NATT S0 T 3R A LAV 38 SR T A e D A A
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SCRE T AL (AN SR B A BR R R), DA RsET:
£ ¥ (Rindfleisch & Burroughs, 2004), Pk, 7EiX
— AR R, W 2 AR )RR R —Fh
FHERI . I H, Kasser (2016)HA5H, 1EY) 5
F WS, BEEE AT SO RS Bt
Z RS I, DERA % Z Y R E
o K, R 7k BRI — B AR N i A,
ARMIEFE AT L3 5 S 56 BN 5 G o 3 SCRMEEAE
FH RSO0, 38 2o G 1) BIF 5 SRR BE 17 00K % 4%
Wy 3 SCAHMEAE RS K AZL N . 5348, Veenhoven
(1999)iAJy, Wb s S i B 2 ] 1 ¢ & 2 2 i,
— FLIR B BEAN 0 A5, A KT S A SR Y 52 il g 2%
KRR o W2, RENE T4 B L B R FeA TS
K—HAFRWE L, A8 ABEE W& Bysg i, Pk
8 % A RO AN S RS I T (ZE R, FK E, 2010;
Diener & Seligman, 2004; Drakopoulos, 2008),
LR UL, W5 S SCAT RETE S A X A v S AR R
BRI B, MERKBRE RS Hitk, RK¥k
F 58 AT )25 JECKs S AR TR 3 Sy 2 B S A SRR T I
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LI Jing; YANG Ruirui; GUO Yongyu
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Abstract: Materialism refers to a personal value stressing the importance of owning material possessions
for life. Most of previous literature focused on studying its negative effects, but this view has been
increasingly challenged. The current empirical studies demonstrated that materialism could promote
happiness under certain conditions, and could be used as a compensation strategy for personal sense of
insecurity. From the motivation perspective some researchers pointed out that conceptually instrumental
materialism could be benign, and materialism could be considered as identity goal pursuit for self-identity
construction and maintenance as well. Future research may provide more empirical evidence for the
motivation-based concepts of materialism, and evaluate the effectiveness of materialism for insecurity
compensation and happiness promotion. Another direction for future research would be investigating the
positive impact of materialism on well-being from an integration perspective of cognition and motivation.
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